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director, global market development of Blanchl,
internotional sales manager, Cannondale (lofl) pose
Ramkumar, MD, T1 Cycles of india at the lunch
mmmhmmm — AP

TI bicy

cle costs Rs 2

lakh, beats Tata’s Nano
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Lod AR
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March 25: In Naoo times,
when buying <heap is i, a
cyecle

ing double of Tatn's Nano
car af mare than R 2 lakh.
The company, which has
panmered with isemastional

beat the dowdmmn.

Thus [, the i seg-
ment of the bicycle markel
may mol have seen am
irngm ~ in fiscal en.E
ing March 2009, T1 sold one
lakh premiwm cycles, a rise
of 67 per cent over (b year

STH comparison, oversll
cycle sales of the firm grew
un1i.- 1) per cent.

Ti is mow Banking oo a
mix of b drivers that

manufacturers Bianchi and
Cannondale for the ramge,
says ihe prodocts would

could fwel the premam
market this year.
Amongst other thangs, it is

the “green revolution” that is
sweeping city youth
mamy now wanl in peduce
their carbon Tootpnng.

The cycle maker expects
{500 ‘prensium’ cycles o
be sold in fiscal year 2010

it unges from Ks 20,000
o upwards of Rs 2 lakh.
Besades being envirommemnt-
friemdly, T1 is abso tangeting
eycde enthusiaats, who ane
looking to upgrade 10 hetier
cvcles and acessoties such
as more gears and disc
brakes, ax well as those
tcull‘.‘llli_fw advensure.




